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What I’ll Cover

Which platforms to use?

Knowing your audience

Finding your voice

Site management

Knowing if social media is working for you



• Impossible to be on all of them!
• Define your goals (do you have 

goals?)
• Define your audience 
• What type of content do/can you 

create?
o How do you want to engage?

• What is the platform’s reach & degree 
of influence?
o Which platform(s) intersect?

• What is the competition doing? 

Which Platform(s) to Use?



Which Platform(s) to Use?

• Define your audience

o Who are your current 
customers?

o Who do you want as customers?

• Next generation?

• New audience?

o Who will be future customers?

• Which platforms are they on?

Source: https://www.pewresearch.org/internet/2021/04/07/social-media-use-in-2021/



Demographics 
variations

Source: https://www.pewresearch.org/internet/2021/04/07/social-media-
use-in-2021/pi_2021-04-07_social-media_0-03/



Look Beyond Demographics
Consider this demographic profile:
• White male
• Highly successful businessman
• Income > 1 million/yr
• Born in 1948 in England
• Raised by parents, 3+ siblings
• Divorced & remarried
• 2+ grown children
• Spends winters in Alps
• Loves dogs

Slide courtesy of John Hayes, Penn State



Platforms and Features  (some of them…)

Predominant 
Platforms

YouTube

Facebook

Twitter

Instagram

Emerging 
Platforms

TikTok

WhatsApp

Clubhouse

Twitch

Discord

Emerging 
Features

Social Commerce

Live content (audio/video)

Augmented Reality

Photo/video Snapchat

Instagram

Video Facebook (FB) & Instagram (IG) Stories 

FB & IG Reels

TikTok

YouTube Shorts

Live 
streaming 
video

Twitch

Discord

FB & IG Live

Live audio Clubhouse

Twitter Spaces



Knowing Your Audience

Consumer Needs

Consumer Values

Image: https://media.bain.com/elements-of-value/#



Why do They Purchase? 

Experience

•Adventure
•Nostalgia
•Playfulness
•Pleasure

Identity

•Community
•Heritage
•Individuality
•Morals

Rights

•Empowerment
•Protection
•Respect
•Self-expression

Surroundings

•Equality
•Ethics
•Localism
•Sustainability

Technology

•Communication
•Digital 

Entertainment
•Early-adopters
•Media

Value

•Budget
•Convenience
•Premium
•Quality

Wellbeing

•Fitness
•Nutrition
•Physical
•Psychological



Customer Journey & Experience

Awareness

Consideration

Purchase

Service

Loyalty

Advocacy

• How do consumers become aware of a 
value-added business (or it’s 
products)?

• What tools and platforms do 
consumers want to use?

• How can consumers engage?
• How do consumers derive value?

o Are they looking for 
• A community?
• Discounts, sales, etc.?
• Value beyond the product?
• Support

• Are they satisfied?



Finding Your Voice
• Be authentic!

o Who are you in-person?
o What stories are you comfortable 

sharing?
• About the farm, business, 

yourself/family?

o What issues are you willing to 
address?

o What content formats are you 
comfortable producing?

• How often?



Be Aware of Social Media Trends

LOCAL/LOCAL 
COMMUNITY 

ENGAGEMENT

USER GENERATED 
CONTENT

NURTURE 
TRUST/CONNECTIONS

SOCIAL COMMERCE

SOCIAL SERVICE/CARE INFLUENCER 
MARKETING

EPHEMERAL CONTENT VIDEO/AUDIO 
CONTENT



Tools for Managing Your Social Presence
Integrated
• Meta Business Suite

o Facebook
o Instagram
o Messenger
o WhatsApp

• Twitter
• Pinterest
• TikTok

• Most platforms have an integrated 
business manager

3rd Party
• Hootsuite

• Buffer

• Sprout Social

• Tailwind

• Edgar

• Tiered pricing plans

• Some offer a free plan or trial period



Selecting A Management Tool

Budget

Social platforms & Number of profiles supported

Features & Information provided
Planning & scheduling
Analytics
Content library
3rd party integrations
Number of users allowed



How Do You Know if Social Media is Working for You?

Analytics

Off-line feedback

Sales data



Measure Success: Understand Analytics
• Are you meeting your social media, 

marketing, and business objectives?

• Data to Review
o Organic, Paid
o Quantitative, Qualitative

• Are you efficient in your use of social 
media?
o If not, where can you make 

changes?
• Timing, Content, Tone, Platform, etc.

Image: PhotoMIX-Company/Pixabay.com



Keys to Success with Social Media Marketing

• Consumer centric

• Quality content

• Consistency

• Responsiveness

• Use your analytics

Image: Microsoft Stock Images
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